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Standing in your

IRDS DO IT, bees do it, we do it! T am
talking about communication.
Every day we communicate with
people and as creatures of habit we often
make snap judgements about one another.
Certain authorities say that this is within
the first four seconds of meeting, so please
allow yourself to be introduced to the
world of colour genetics and psychology.

The way you present yourself in colour
or lack of it is your personal billboard
advertisement when you communicate
with others. Research conducted at
Pennsylvania University in the 1970's has
shown that a staggering 55% of
communication is based on appearance,
38% is vocal variety and a minuscule 7%
are the words forming your message. It
only takes four seconds for us to make a
judgement about another, and this
summation is based on colour
psychology, the shape of the body,
posture, age and dress — and all of this
happens before any of us has even uttered
a word! How is this possible?

Well if I was to ask vou to shut your eyes
and tell me what you see — you would say
that you couldnt see anything. But as
500N 4s you Open your eyes you see
images and it is the fragmentation of light
bouncing oft images — that is colour — that
allows you to define the shape,
texture and depth of an image.
No colour — no image!

Lets take a peek at colour
psychology and use black as an
example. Research with
children has shown that they
don't see black as elegant,
sophisticated or sexy, they feel
it as scary and see it as the
colour of the unknown. In
history, black was the colour
worn by outcasts and is
associated with the colour of
the night, death, depression, the
devil and witcheraft. Black is
the colour of the untouchables
— can you see yourself rushing up and
hugging a barrister, judge, priest, nun? Yes,
black may be the uniform of professional
business and look sophisticated and
elegant in the evening but it erects a
communication barrier between you and
people. Black says look and admire but
don’t touch!

If this is the deep rooted symbolism of
black what about other colours? Colours

True Colours?

by Kathleen Ginn, Colour Consultant

- Red rag to a bull
or paint the town red

- The man is a yellow bellied
coward

- Good as gold
and silence is golden

- Green as grass
or green with envy

-Bolt out of the blue
and singing the blues

- Life is either black or white
and for some dull and grey

are like the emotions — they have happy
and sad shades and tones — positive or
negative.

If you are making an impassioned
speech which contains challenging and
adventurous concepts you could consider
wearing red, then people will see you as
the leader, the adventurer or the lover
overflowing with passion or driven by
anger.

When you are making an emotionally
moving speech or using clown-like
humour try wearing something orange,
the colour of the emotions and laughter.
People will be able to relate to you as the
clown, the diplomat, peacemaker and
homemaker.

Are you perhaps introducing new ideas

that may mentally challenge vyour
audience, then you could consider
wearing yellow to create an environment
of detached mental stimulation and
personal analysis.

When you are telling a story filled with
personal memories and  touching
moments, try wearing something green,
then people will see you radiating

harmony and sincerity as you relate those
heartfelt moments.

If you are making a speech which needs
to be communicated effectively with the
emphasis on words consider wearing
turquoise blue, as people will perceive
you as an eloquent and effective
communicator.

Perhaps when you make a speech that
contains great moral truths and higher
learning you could try wearing something
in indigo blue, in order to create trust and
stimulate people’s natural curiosity for
learning.

When you are making a speech about
philosophy and universal principles you
could consider wearing violet because
people will see you as dignified, with
great bearing and commanding respect.

If you give a speech on concepts such as
universal love and the ability to let go and
move forward, try wearing magenta and
pinks in order to create the feeling of love
and the brotherhood of man.

If you are making a speech that involves
concepts of material abundance and being
more centred in daily living, consider
wearing brown as people associate this
colour with the qualities of nurturing,
solidness and dependability.

Now that you know more and have had
a small bite and taste of the
role colour plays in your first
impressions, the next time
you get up to give a speech
consider the impact you are
creating visually within those
first four seconds.

Colour is a public speaker’s
best friend. It supports and
empowers your words, your
body language and your
ability to be inspiring,
persuasive and sincere.

Personally you will feel
more  comfortable  and
confident knowing that the
colours you are wearing
support the words of your chosen subject
and enhance the actions of your body
language so that you don't appear off-
colour to your audience.

Fellow travellers explore, experience,
make friends with the wonderful world of
colour genetics and psychology and reap
the benefits of colour confidence whilst
(lower tone) you stand in your true
colours. 4
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